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| thought this was a Christian school?!
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Americans are slowly
edging away from
Christianity.




Christian Identity is on the decline...

% of U.S. Adults that Identify as Christian
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...as is weekly church attendance ... =

% of U.S. Adults Who Attend Church Weekly
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...and so is the importance of religious faith .

% of U.S. Adults who agree strongly that “My religious faith is very important in my life today.”
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Young women

are increasingly and surprisingly
churchless and unaffiliated.

STATE OF THE CHURCH




Female Young Adults Lead Among Gen Z “Nones”

0/0 Ident’fy Wlth no falth ® AllGen Z ® Male Gen Z ages 18-24

© Male Gen Z ages 13-17 ® Female Gen Z ages 18-24
® Female Gen Z ages 13-17

38*
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28"
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§TATE UF .I.HE CHURCH n=2000 U.S. teens and young adults ages 13-24, August 23-30, 2023. Gen Z Vol. 3.

31*




Rising spiritual
openness

especially among young people

gTATE OF THE CHURCH




Rising Spiritual Hunger

| am more open to God today than | was before the pandemic...

Gen Z Millennials
59% 54% Gen X

43% Boomers
34%

n=2,000 U.S. adults, October 21-31, 2022.
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O/ Weekly Church Attendance
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35% i

No Religious Preference



23% i

Religious "Nones”



BIBLICAL ILLITERACY &

THEOLOGICAL DEFICIENCY
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"We found very few teens from any religious
background who are able to articulate well
their religious beliefs and explain how those
beliefs connect to the rest of their lives.”

- Christian Smith and Melinda Lundquist Denton, Soul Searching: The Religious and Spiritual Lives of American Teenagers

“The absolute best thing you can do for a
Christian teen is help them grow confident
in the trustworthiness of Scripture.”

- Mike Nappa, The Jesus Survey
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Having Faith Matters More Than Which
Faith



52% 000 Q O

Humanity is "basically
good"”



“l believe that humans are inherently good

“l firmly believe that people are born good and
through the trials of life their humanity is tested to
shape values, morals and overall behavior.”

“l think the evidence shows we're born
with a mix of both goodness and

o selfishness.” .
| think most people want to do good, but life

circumstances and mental health can affect their
choices.”

-GCU Students 2025



- Romans 3:23, NASB
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= GROW IN FAIT

EASONS STUDENTS

i







‘I went twice every Sunday. It was morning and then
our youth group met every Sunday night. All through
high school | was there...Every week." - Participant 2

"Yeah. There Is never a time where it was like, "Oh, we

just won't go today.” We would just always go.”
— Participant 9

‘I went every Sunday morning with my family and

then every Wednesday night | went to small groups.”
— Participant 18



OPPORTUNITIES TO
WORSHIP GOD & SERVE
, 7 'OTHERS
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Yia Narisen

PARENTS WHO LI
AITH & ENCOURAG



A NEW YORK TIMES BESTSELLER

“One of the premier experts on parenting, Dr. Leonard Sax brilliantly
articulates the problems parents experience with their children, then gives
solutions. . .. If you have time to read only one book this year, read this one.”

—MEG MEEKER, MD, bestselling author of
Strong Fathers, Strong Daughters and Strong Mothers, Strong Sons

FULLY
REVISED &
UPDATED

ENCULTURATION

LEONARD SAX,
MD, PhD

KIDS WHEN
'E GROWN-UPS




VALLEY CHRISTIAN @ SCHOOLS

GOD'S PLAN FOR THE FAMILY

“Listen, my son, to a father’s instructions”
"My son, do not forget my teaching”
"My son, pay attention to what | say”
"My son, keep your father's commands”

“Listen to your father who fathered you”
- Prov 1:8; 4:1, 20: 6:20; 23:22

Parent University — Session Four




Parental influence is
“the single most
important social
influence on the
religious and spiritual
lives of adolescents.”

SOUTL
_SEARCHING

Christian Smith
with Melinda Lundquist Denton






FOUNDATIONS OF THE FAITH

The mission of Valley Christian Schools is to equip students to be culture changers for Christ...

. In order to equip, | must be equipped

- In order to equip, | must grow in my faith

In order to equip, | must model a life of learning
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